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UNDERSTANDING THE ITECH GENERATION 
This generation is comprised of children and teenagers. Completely wireless and digital, this generation reads 
digital material on iPads and tablets. They Facetime their grandparents, Snapchat with peers, and watch Netflix, 
YouTube, and Hulu for entertainment. And they do it primarily on a single device: the smartphone. They are the first 
purely social media generation (known also to vape and use emojis). It’s a generation of clouds and streams.

A 
digital, cloud 
and screen 

generation born 
since 2000.

I

WHAT’S IN A NAME? 
The iTechs have been known by a number of names: Posts, Plurals, ReGen, Centennials, Linksters 
and the Homeland Generation. Jean Twenge has labeled them as iGen, but that’s a redundant and 
doesn’t fully explain WHY their generation is different. The most common moniker is Gen Z but this 
name is both ambiguous and intellectually lazy. It’s far better to frame those born between 
2000-2020 by the technology that floods their worlds (iPhones, iPads, iWatches, iTunes).
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The iTech Generation (born since 2000) is currently being born primarily to Millennial parents at the clip of 
9000 every day.  In general, the iTech generation is growing up in a world that’s completely digital, wireless 
and mobile.  The learn through “swipes, touches and pinches” rather than “point and clicks.”  They process 
information visually through a screen culture that’s increasingly becoming more personal. They archive their 
lives and stream their media via cloud-based technology.  It’s a generation that has no recollection of 
September 11, 2001 but has grown up in a culture of terrorism, militant Islam, fake news, political unrest 
and new nuclear threats from Iran and North Korea. 
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BRAINSTORM ALL THE TECHNOLOGICAL AND SOCIAL MEDIA 
CHANGES SINCE 2000: 
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To understand the iTechs, just think 3D!

DIGITAL

The iTechs experience a world where the fake, computer-generated and artificial 
are REAL! They do most of their learning online, and most of their reading through 
digital media and screens (not books). They Google questions and Siri is their 
favorite tutor. They will never know landline phones, VHS or film and have little 
interaction with CD/DVDs, cable TV and desktop computers.
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THREE STRATEGIES FOR REACHING A DIGITAL CULTURE: 
• Incorporate smart phones, tablets and other internet-devices into learning strategies

• Communicate and collaborate through appropriate social media platforms

• Find times to unplug, retreat, create solitude and silence: get “real!”
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To understand the iTechs, just think 3D!

Diverse

“It doesn’t matter what you believe, as long as you believe in something.” 
(An iTech teenager)
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THREE STRATEGIES FOR REACHING A DIVERSE CULTURE: 
• Whenever possible, use inclusive language, stories and examples.

• Focus on what unifies us rather than what divides us.

• Spend time with children and teens, learning their contexts and culture.

PEW RESEARCH (2018): 48% of USAmericans 
born since 1997 are non-white.


U.S. CENSUS BUREAU (2018): Of children under 
nine years of age, there are more non-white births 
than white births.


The iTechs have grown up in a multi-cultural 
context. They experience multi-cultural diets, 
music, television and education. They have friends 
and family that are gay and transgender. They’re 
family culture includes divorce, cohabitation, 
same-sex and multi-generational caregivers.


They are also embrace a world where different is 
normal, whether it’s a family, religion, politics or 
morality/ethics. Even their names are unique.
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To understand the iTechs, just think 3D!

Decentralized

The iTechs experience a world where authority, power and control are spread 
throughout society, allowing truly anyone to become famous, influential and rich. 
Most of their great movements, social changes and revolutions will happen 
without a single leader. Institutions like the church and school will increasingly 
become led by many not a few. The iTechs embrace a choice culture.
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THREE STRATEGIES FOR REACHING A DECENTRALIZED CULTURE: 
• As a leader, teacher or communicator, move from lecture-based strategies to more 

collaborative and interactive strategies.

• Think of every person, student, employee, etc. as a leader (not just a follower). Find a 

role that matches their skill sets and interests then turn them loose.

• Flatten structures and hierarchies as much as possible. Create more choice.
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At MANNA! we specialize in complimentary, creative and quality training.  We would love to come to your church 
or school to personally train your leaders, teachers or parents. 


MANNA! Resources are FREE for you to share with your staff.  Subscribe today to receive the MIDWEEK 
MORNING MANNA! (weekly inspirational e-mail)).  


MANNA! Educational Services International is a non-profit ministry that depends on financial parters in order to 
train and equip in various contexts and locations. If you’ve enjoyed this training and want to see MANNA! 
continue to freely train leaders, teachers and parents, please consider a gift to our work today.


For more information on 
MANNA! Educational 
Services International: 

www.mannasolutions.org

AVAILABLE NOW AT AMAZON!

http://www.mannasolutions.org
http://www.mannasolutions.org

